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VISION, MISSION, 
PRINCIPLES 

• Our vision 

• A healthy world powered by our creativity and 
imagination 

 

• Our mission 

• We are an organisation driven by the collective 
power of our members. We connect, amplify 
and support their work to transform people’s 
lives and communities through culture and 
creativity.  

 

• We are 

• Collaborative 

• Generous 

• Representative  

• Committed to social change 



WHAT DOES CULTURE/CREATIVITY LOOK 
LIKE IN RELATION TO HEALTH AND 

WELLBEING? 
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WORK FOR SHIELDING/VULNERABLE 
PEOPLE AT HOME 

• 50 organisations, 100,000 people reached 

• Phone / post / online  

• Museums, arts organisations, recovery colleges etc. 

• Tackling variety of health conditions, overwhelmingly addressing loneliness and isolation 

• 94% in partnership 

• 69% with voluntary and community sector organisations 

• 50% with local authorities 

• 48% in partnership with the NHS  

• 60% supported by National Lottery distributors  

All the case studies are available here 

https://www.culturehealthandwellbeing.org.uk/how-creativity-and-culture-are-supporting-shielding-and-vulnerable-people-home-during-covid-19


WORK FOR PEOPLE IN ‘INSTITUTIONS’  

• 47 case studies, appx 50,000 people reached  

• online workshops, pre-recorded performances, activity packs, exhibitions, 
coproduced artworks, live (online) performance, radio programmes, phone-based 
workshops, outdoor performance, sometimes one-to-one work. 

• aimed to improved participants’ wellbeing and staff wellbeing, loneliness or 
isolation, supporting social or family connections, meaningful activity, skills 
development, challenging boredom, and building participants’ confidence.  

• 72% in partnership 

• 35% with voluntary and community sector organisations 

• 26% with the NHS 

All the case studies are available here 

 

 

 

https://www.culturehealthandwellbeing.org.uk/how-creativity-and-culture-are-supporting-people-institutions-during-covid-19


ARTS DROP, CREATIVE 
LEARNING GUILD, 

CALDERDALE 

Reaching 2,500 at-risk and looked-after children, 
young carers, and children with refugee/asylum 

seeker-status across Calderdale with creative packs  

Supporting skills development and the 5 Steps to 
Wellbeing. Packs were distributed to CYP and their 

families by social workers and key workers. 

“I encourage special time with this family, so the fact 
they received these packs meant they could have that 

special time and it would be extra special!” (social 
worker) 

 

 
 



THEATRE ORCHARD, 
SOMERSET 

Reaching 20,000+ vulnerable adults, older people, 
vulnerable families and hospital inpatients with an online 

festival, events, workshops and printable resources 

Tackling loneliness, and supporting mental health, skills 
development, family activity, self-expression,  and peer 

support. 

“I feel so valued and I want more people to experience 
this … I want my grand-babies to experience what I have 
experienced because I know that they might need a safe 

space too.” 

“All the projects have brought forth different perspectives on 
lockdown – the negatives and the positives, with a whole host 
of suggestions emerging from more marginalised voices as to 
what learnings we can take forward, so that ‘recovery’ also 

incorporates ‘transformation’.” 

Image credit: Megan Clark-Bagnall/Theatre Orchard 



INTERMISSION YOUTH, 
GREATER LONDON 

Reaching over 30 young people aged 16-25, 

mostly from the BAME community, who are 

vulnerable, at-risk and from socio-

economically challenging backgrounds, with a 

huge range of online workouts, performance, 

films and learning – and phone support. 

Supporting wellbeing and physical health, 

supporting self-expression and young people’s 

confidence and capacity to influence change, 

particularly in the wake of the murder of 

George Floyd and in relation to the 

#BlackLivesMatter movement.  

Image: Zoom rehearsal of The Tempest, copyright Ariel Films 

  



THE BEANEY HOUSE OF ART & 
KNOWLEDGE, SOUTH EAST 

Reaching 100 people who are shielding, people with 
dementia and their carers, and people with visual 

impairments by phone and newsletter, with a view to 
producing an exhibition documenting the experience of 

lockdown 

Tackling loneliness, supporting mental health and wellbeing 
and developing new partnerships 

 

“I found the process of drawing and painting both 
cathartic and healing at the most difficult time of my life.” 

 

“Lockdown Life” by Rebecca Douglas for Museum of You, the Beaney 

  



GREATER MANCHESTER 
COMBINED AUTHORITY 

Two Creative Care Kits for all 10 Greater Mancs 
boroughs: 22,000 packs for young people (13-20 year-
olds), 16,000 packs for older people who have little 

or no digital access.  

GMCA worked with cultural sector organisations, 
GM i-THRIVE, Greater Manchester (GM)-wide 

Children and Adolescent Mental Health Services 
(CAMHS), and voluntary and community sector 
organisations to ensure that people who cannot 

connect online do not feel forgotten, are able to feel 
connected with others and are offered help with 

their mental health and wellbeing.  
Image credit: GMCA 



CARTREFU, AGE CYMRU 

Working with care home staff to offer advice 

and tips on running creative activities. 

“The SROI analysis, conducted by the 

Dementia Service Development Centre Wales 

at Bangor University, found that cARTrefu 

delivered a Social Return on Investment of 

£6.48 for every pound invested” 



KEY CHANGES, LONDON 

Designed for hospitals, care homes and supported 
housing 

 

“Weekly group online sessions have been particularly 
successful – prior to the crisis we were delivering 
weekly centre-based workshop sessions and we 
initially felt unsure if online sessions would be as 

engaging. Online sessions have been very well 
attended and have given people a valuable lifeline for 
social interaction and peer support throughout the 

crisis.”  

 



PLYMOUTH MUSIC ZONE, 
SOUTH WEST 

Designed for: residential care, mental health units, 
domestic abuse refuge, schools, bereavement groups 

(including hospice partnership), children with 
disabilities and sensory impairments, older adults with 
sight loss, the wider Plymouth community and other 

arts and health organisations 

 

“If Dave hadn’t been phoning, I would have just given 
up. I love PMZ so much, particularly as you reach out 

to people who wouldn’t otherwise get a chance.” 

 



PRECARITY  

Culture, Health & Wellbeing Survey (May 2020): 220 
responses from organisations and individuals across the 
sector 

• A maximum of 12.9%* of respondents received 
some funding from the NHS – only 4% received 
over half from the NHS 

• A maximum of 26.6% received some of their funding 
from health or hospital charities (only 10.6% 
received over half from these charities) 

• A maximum of 39.5% received some funding from 
local authorities – only 9.5% received over half from 
local authorities 

• The bulk (70%) received funding from Trusts and 
Foundations  

 

• Over 55% of respondents employed 5 or less people.  

 

(* allowing for the ‘don’t knows’)  



Image credit: Geraldine Montgomerie 

 


