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together
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Today we will explore the role that the culture and leisure sector can play to bring people of different

backgrounds together and fostering connection

Social cohesion: “The strength of relationships
and the sense of solidarity between people from
different backgrounds and walks of life,
characterised by respect for differences;

shared identities; trust; and a sense of belonging.”
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Society often feels divided Future...

How much tension, if any, would you say there is
between the following groups in the UK today?

People who have different faiths 24% 45%
People from different ethnic groups 24% 48%
Different social classes 15%

Older and younger people 9% 33% 45%

o
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Percent of the General Population

I A great deal ] A fair amount [ Not very much None at all [ Don't know

Survey A (Focaldata nationally representative survey of 1,264 adults in Great Britain, 28 March- 5t April 2024).
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Can culture provide an antidote?

The public has a large creative appetite

Most people take part in at least one
creative pasttime, with broad
participation across ethnic groups, ages

and political affiliations.

68% attended at least one arts event in

the past year when shown a list

Any form of art activity

Photography

Other arts, crafts, or
creative activities

Painting, drawing or
printmaking

Crafts (textile, ceramic,
sculpting, carving, woodwork)

Performing with a musical
instrument or singing

Making films, videos or
animations

Writing stories, plays, or
poetry

Performing or writing plays
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15% 12% 10% 8% 9%

6% 7% 8% 7% 8% 37%

3% 5% 6% 7% 9% 31%
3% 4% 6% 8% 10% 30%
3%3% 6% 7% 9% 28%

4% 4% 5% 6% 20%
3% 4% 4% 6% 19%
3% 4% 3% 7% 18%

3963960550 N k0

o

10 40 50

20 30
Percent of the General Population

. About once a week . About once every 2-3 months . About once a year
. About once a month . About once every 6 months
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Experiences of participation lFuture---

Q: To what extent do you agree with the following statements?
(Among those who took part in creative arts)

Taking part helped me to feel

happy 9% (6%

Taking part helped me to learn
new skills

20% 13%

Taking part helped me to
meet people from different 47% 19%
backgrounds to myself

0 25 50 75 100
Percent of the General Population

I Agree | Neither agree nor disagree . Disagree
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Culture and creativity offer an enjoyable, accessible route into meeting people different to oneself

Cultural projects offer opportunities to explore feelings of belonging, e.g. themes of local identity, and
can be used to safely traverse conversations about discrimination and how to live together well.

For new arrivals to the country, arts and culture projects can offer fun and empowering methods to
equip people to thrive in their communities: from providing English skills to training people in
transferable skills like photography or leadership.

Culturally themed events can also uniquely mobilise communities to come together at a larger scale.
Where social cohesion formed part of an organisers’ overarching event strategy, shaping their event
from its outreach to communications and legacy, this improves residents’ feelings of connectedness and
civic pride.
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Barriers and challenges Future...

Q. What, if any, are the barriers to you spending more time participating in creative activities?

I do not have enough time 32%

It is too expensive for me 25%

| do not feel confident
participating in these types 23%
of activities

No reason in particular 20%

| do not know what is o
available 20%

| do not have anyone to go o
with 15%

lts not for people like me 14%
| have a health problem or o
disability 12%

| do not feel welcome at local
classes or opportunities
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The power and reach of events Future..

Figure 2.1 Are particular events for ‘people like me'? - all UK adults

Major sporting events 51%
Local authority events

Jubilee events

Neighbourhood events 45%,
Large music events 399%,
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Source: Focaldata poll of 2,018 UK adults, 6-7 June 2022.



Potential to ‘bridge’ and as ‘bond’

Figure 2.5: Who thinks that Local authority events in their village, town or city

(for example a food festival) are for ‘people like me"?

B Agree B Disagree

18-24 1o N o
65+ 22% I 3%

White 20% | 5%
Ethnic Minority 1o N 7%
Men 23% I <%
S— 1o I 52
AB/CH 100 I <%
c2/DE 20% | <%

Source: Focaldata poll of 2,018 UK adults, 6-7 June 2022
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The reach of sporting events Future.

Figure 4.1 Who thinks that major sporting events are for ‘people like me'?

. Agree . Disagree

18-24 2s% [ s0%
65+ 24 | 5%
White 2s% [, 0%
Ethnic Minority 21 [, 5
Men 19% 60%
Women 20% [ 2%

AB/C1 23% [ 54
C2/DE 2¢% I 25%

Source: Focaldata poll of 2,018 UK adults, 6-7 June 2022
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Arts organisations and arts-based events

Identify projects that bridge people of different ages and backgrounds

Prioritise social cohesion as a golden thread, from audience outreach, activity planning and

communications to evaluation and legacy.

Funders and policymakers:
Recognise the role of culture, leisure and sport in upcoming policies and funding for cohesion, and

placemaking

Enable capacity building — support networks to share ‘what works’ and top tips for engaging in tougher

areas



Thanks for
listening

BritiSh Full report available at britishfuture.org
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